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Poor Eating Styles
Question 1
Most of the eating disorders present in society result from what is perceived and learned from the community. This includes how to handle emotional fluctuations and other pressing factors. Therefore, most of the teenagers focus on embracing and having the ideal weight as portrayed in society while at the same time, they deal with emotional issues. As a result, these teenagers develop poor eating styles, either under eating or overeating. Based on a research that was conducted on eating disorders of students in the university, some of the emotional and psychological factors that were established to influence the poor eating styles included the feeling of loneliness, the feeling of being upset and in some cases, the feeling of being bored (Ganasegeran et al., 2016). Therefore, emotions played a huge role in eating habits since most of the students indicated that eating would be based on their emotional conditions. Thus, some would eat when they felt lonely or sad, therefore overeating. 
Furthermore, overeating is usually associated with obesity, while undereating is generally associated with being underweight (Kabir, Miah & Islam, 2018). When referring to overeating, emotional factors are usually the causes, since when one feels bored, they solve their boredom with eating, similarly when someone feels lonely, they solve their loneliness with food. As a result, once one consumes more food than what their bodies need, they end up being obese. On the other hand, the feeling of being upset or lonely can also contribute to undereating, which would lead to anorexia. In some cases, when teenagers feel neglected and alone with no one to confide in, some end up going on a hunger strike. As a result, they deny their body enough food to function, which results in anorexia. However, these conditions can be treated through therapy interventions to provide alternative solutions to emotional issues.
Question 2
Advertising plays a huge role in the targeted population since most are lured to what is presented in the advertisements. The video “Killing Us Softly 4” involves a description of the effect, images used in advertising, and magazines, have in advocating for negative body image (Jhally, 2012). More so, it also provides mitigation measures to provide positive information to help the youth. Besides, women have been known to participate in these advertisements since most people are attracted to products associated with beautiful women. As a result, teenagers also participate in the viewing of this information, which is then implicated in what they consider to be beautiful. Most of the female models used in these advertisements are usually skinny and well-shaped with smooth skin, which is not the actual image of the models themselves (Thomas & Barde, 2019). Therefore, teenagers growing up tend to compare their bodies to these models, especially women, which contribute to a negative self-image. More so, these teenagers end up developing eating disorders such as undereating to look skinny as the models. However, this whole perception could be changed through various strategies that encourage actual and different body sizes and skin types.
For instance, change can be adopted by identifying and discussing these issues and acknowledging that they exist and should be addressed (Jhally, 2012). Once everyone becomes aware of the condition, then the mitigation measures can be established and implemented appropriately (Thomas & Barde, 2019). Secondly, advertising companies and other media platforms should achieve inclusion in their model selections, which means that the women portrayed in the magazines and products should include women of all sizes and not just skinny women. As a result, young women will embrace their body size differences while at the same time, they acknowledge it. Moreover, digital adjustments are usually implemented when advertising companies put out their adverts, and as a result, women appear fairer than they are. Consequently, young adults end up striving to achieve some of those unrealistic body shapes, complexions, and sizes. Therefore, these companies should focus more on creating positive images by using actual photos of models on their adverts other than edited photos.
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